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OUR GOALS.

The passions of student-athletes persist off the playing field. From personal 
interests to campus involvements, from social causes to family pressures, 
UNCUT lets student-athletes be more than just an athlete.

Let athletes share what's important to them.

At the intersection of student, athlete, and human is experience. No matter our 
background, we all have a story to tell. UNCUT lets student-athletes tell theirs. 

Let athletes tell their stories.

Let athletes be themselves. 

For too long we have stripped athletes of the laughter, tears, and mistakes 
that come with being human. Above all else, UNCUT lets student-athletes 
embrace their characters to the core.



Photo by Reagan Lunn

BRIDGING BLUE DEVILS
Four individuals connected to collegiate athletics participate in a sit-
down conversation over a shared topic or experience. These topics 
include racial stereotypes,, gender biases, athletic injuries, and more. 

UNVEILED
Student-athletes write their own stories about injuries, mental health, 
role models, passions, and more. Untold features vivid first-person 
storytelling, straight from the student-athletes themselves.

BEYOND THE BLUE
Video features of a student-athlete who is inspiring others both on 
and off the playing field. These videos approach the story from all 
sides, featuring the perspectives of coaches, peers, and role models. 
Episodes highlight athletes’ lesser known skills. 

DEAR DUKE
Alumni can write a piece, where they express what Duke has meant 
to them over their career. 

OUR CONTENT



OUR MISSION
UNCUT Duke is comprised entirely of students 
and student-athletes. This stands to our benefit 
when it comes to producing high-quality, 
impactful content. 

Peer-to-peer interactions spark the 
authenticity in communication and 
engagement that is so desired across the 
industry and nearly impossible to replicate.

At UNCUT Duke, student-athletes are not 
interviewed. Instead, we present a platform for 
them to  champion their own causes. We shine 
a necessary light on the incredible things that 
student-athletes are already doing on campus, 
as students, and even more so, as human 
beings.
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OUR TARGET AUDIENCE

As student-athletes express their lesser known sides, they make others more comfortable doing the 
same. Student-athletes support and uplift each other through their courage and authenticity. By taking 
a united stance against the often one-dimensional perception of college athletes, we can open minds.

STUDENT ATHLETES

Administrative officers of collegiate sports encourage physical and mental improvement, with 
the intention of outplaying opponents on the playing grounds. By student-athletes displaying their 
multifacetedness, administrators are able to gain a layer of understanding and empathy that transcends 
the uniform.

ADMINISTRATORS

UNCUT facilitates connections between the fan and student-athlete by shining a light on the humanity 
of each and every student-athlete. We display the passions and insights that often never make the cut 
in a press conference. We help show fans the entire picture when it comes to their favorite student-
athletes.

FANS



OUR STARTING FIVE.

Heather is a junior pursuing a double major in psychology and philosophy. 
Originally from Los Angeles, California; Heather has been captivated by the 
sports world since she was young. Outside of her studies she is a Digital 
Media Intern with Duke Athletics and has worked with the ACC Network to 
market collegiate sports. Having a brother who competes in D1 athletics, 
Heather is passionate about elevating the stories and identities of student-
athletes. 

Heather Robinson
Head of Brand Management 

Daniela Schneider is a senior studying international comparative studies 
with visual media and journalism. A native of Brazil and resident of 
Tallahassee, Florida, Daniela has worked at Duke’s Athletic Department as 
a Digital Media Assistant for the past two years, helping with Duke Athletics’ 
social media accounts and the Duke Women’s Basketball’s weekly 
notebook. She is also a features writer for GoDuke.com and GODUKE: 
The Magazine. Daniela is passionate about the intersection of sports and 
culture, and bridging the gap between fans and athletes. She aspires to 
work in sports broadcasting after graduation. In addition to her work at 
Duke, Daniela has written and produced content for USA TODAY Sports - 
For The Win, WABC-TV Sports, and The 9th Street Journal.

Daniela Schneider
Head of Operations

Ellie is a senior studying public policy with minors in Spanish and political 
science. Born in Columbus, Ohio, Ellie is a captain and Scholar All-American 
on the Duke Swimming & Diving team. Out of the pool, she serves as a 
representative on the Duke and ACC Student-Athlete Advisory Committees 
and is a Political Engagement Project fellow through the Hart Leadership 
Program. Ellie is passionate about gender equality in sports, politics, and in 
the world at large. She plans to pursue a law degree upon completion of 
undergraduate studies.

Ellie Winslow
Director of Student-Athlete Relations

Zack is a Senior at Duke, where he is majoring in Visual Media Studies and 
pursuing a certificate in Innovation & Entrepreneurship. From Rye, New York, 
Zack has been creating videos for athletes since High School. He currently 
works with the Social Media department for @DukeMBB, assisting players 
by creating videos for their social media pages. Zack aspires to pursue 
opportunities in the sports media industry following college.

Zack Samberg
Content and Creative director

Nakeie Montgomery is a senior at Duke on the Men’s Lacrosse Team 
majoring in Political Science with a focus in economics, a certificate in 
Innovation and Entrepreneurship, and a minor in Visual and Media Studies. 
Born in Houston, raised in Dallas, Nakeie strives to serve his community 
to the fullest. A philanthropist, a musician, a marketer, an athlete, and a 
renaissance man, Nakeie has big plans to change the world and continue 
to inspire all kinds of people from all kinds of backgrounds.

Nakeie Montgomery
Director of Marketing
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MEET OUR FULL TEAM.



Our Brand Identity.

LOGOS

PRIMARY SECONDARY

TYPOGRAPHY

PRIMARY SECONDARY

UNCUT

COLOR PALETTE
#012169 C: 100 M: 85 Y: 5 K: 22

#A4B4DA C: 25  M: 17  Y: 0  K: 15

#F3F2F1 C: 4  M: 2  Y: 4  K: 8

Student 
- Athlete - 
Human UNCUT



@uncutduke

In the News.

WHERE CAN YOU FIND US?

uncutduke.com
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